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Partnership 2010-11
Benefits for Conference Venues
· A dedicated page for your venue and facilities on visitbrighton.com – the site receives average 200,000 visits per month and is in the top three results for the most popular keywords on major search engines including Google and MSN
· Have up to SIX pictures on your VisitBrighton page, business profile and link to your own website
· Work closely with the VisitBrighton conference team to receive referrals for leads from national and international associations and businesses

· Co-host familiarisation visits and events to bring national associations, organisers and press to the city
· Regular stories on the conference home page for your venue

· Direct interface with city Ambassadors through the VisitBrighton Ambassador Scheme
· Work with other venues and VisitBrighton at major trade exhibitions to promote Brighton as a major conference destination

· Join the Sales Managers forum who meet monthly

· Opportunity to increase visibility for your business via exposure in national and international media, and trade press including tie-in with a national media publication
· Option to make your business visible in news stories on the VisitBrighton.com homepages.
· Listing on VisitBrighton City Map, printed in spring 2010 (300,000 print run)
· Free priority racking for your literature in the Visitor Information Centre (300,000 visitors per year)
· Receive ‘’Inside Brighton and Hove’’, our weekly trade newsletter, exclusive to VisitBrighton Partners, including news on VisitBrighton’s marketing opportunities, city developments and more.
· Invitations to industry networking events throughout the year

· Subsidised training opportunities for you and your staff 
· Dedicated Partnership section on visitbrighton.com with useful links and business advice
· Use VisitBrighton brand guide lines and FREE image library in your promotions/business – logo, window sticker etc

· Access to national and city-wide research including Economic Impact Study and segmentation, customer satisfaction surveys
